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Sage Publications Ltd, United Kingdom, 2016. Paperback. Book
Condition: New. 3rd Revised edition. 229 x 185 mm. Language:
English . Brand New Book. Marketing as a field of theoretical
inquiry has grown exponentially over the past few decades to
the point that there is now a very large and dense body of
knowledge for scholars and students to navigate. Helping you
navigate this field for the first time, this third edition introduces
and illuminates marketing theory by uncovering its histories,
disciplinary underpinnings, subfields, discourses and debates. To
keep you up-to-date with the latest advances in marketing
theory and practice, this edition includes: *New examples and
up-to-date literature *Entirely new chapters on Digital and
Social Media Marketing, and Service-Dominant Logic (SD-L)
*Global contributors introducing different schools of marekting
from around the world. With chapters from many of the leading
experts in marketing theory, this text provides the go-to
overview of the field for undergraduate and postgraduate
students alike.
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If you need to adding benefit, a must buy book. It can be loaded with wisdom and knowledge I discovered this ebook
from my dad and i encouraged this pdf to discover.
-- Da r r in K utch-- Da r r in K utch

This is actually the very best publication i have read through till now. It is definitely simplistic but unexpected situations
in the 50 % in the pdf. You can expect to like just how the article writer compose this pdf.
-- Ms. Elinor e Wintheiser-- Ms. Elinor e Wintheiser
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